External Affairs AT&T Indiana
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Floor 18, Room 1814
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317.265.8585 Fax

August 14, 2006

Indiana Utility Regulatory Commission | R E C E IVE .D

Indiana Government Center South
302 West Washington Street, E306 AUG 1 4 2006

Indianapolis, Indiana 46204
P WNOIANA UTILTY REEULATORY Commysgypy

Attention: Mr. Kevin Sosbe mgggmgmgmm Dilsion

Regarding: AT&T Catalog Informational Filing - Retail and Wholesale

Commissioners:

Please find attached revised AT&T Catalog pages that introduce a promotional offer for
Business Access Lines with Caller ID. Effective August 15, 2006, the Company will provide a
discounted access line rate to eligible business customers who commit to a two-year agreement
for local service during the promotional period of 8/15/06 through 11/30/06. Due to the length
of this promotion, it will be available to both retail and wholesale customers.

The attached informational pages and associated cost work are provided pursuant to the
Commission’s Order in Cause No. 42405 and the Order on Wholesale Discounts issued by the
LU.R.C. in Cause No. 41055. Cost information is to be treated as confidential, proprietary and a
trade secret and exempt from public disclosure pursuant to I.C. 8-1-2-29 on a preliminary basis.

If you have any questions, please give me a call at 265-5688.

Sincerely,

MJW

Mary S. Thompson
Director - Regulatory

Attachments

cc: Beth Krogel Roads
Office of Utility Consumer Counselor

IN-06-778
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Catalog
4th Revised Sheet No. 37
PART 2 - General Terms and Conditions Cancels
SECTION 8 - Promotional Service Offerings 3rd Revised Sheet No. 37

GENERAL (cont'd)

PROMOTIONAL OFFERINGS (cont'd)

“Big Easier” Promotion

A promotional offer will be available to all eligible business customers
from August 15, 2006 through November 30, 2006. Eligible business
customers will receive a single monthly recurring rate of $33.00 for each
of their exchange access lines, including Caller ID (without name) and
rotary hunting, if they agree to a 2-year term commitment.

The customer must be an existing customer who spent at least $750,000
during the previous month for local voice services for all eligible
business locations in AT&T Indiana, AT&T Arkansas, AT&T California, AT&T
Connecticut, AT&T Illinois, AT&T Kansas, AT&T Michigan, AT&T Missouri, AT&T
Nevada, AT&T Ohio, AT&T Oklahoma, AT&T Texas and AT&T Wisconsin,
collectively.

The customer must subscribe to Business Flat Rate Local Exchange service
(1FH) to be eligible for the “Big Easier” rates shown above.

The customer must include all business access lines in existing or new
locations added during their term in all thirteen of the above listed
states under the “Big Easier” plan.

A customer must have 50 lines or less per location for all locations in all
thirteen of the above listed states to be eligible.

“Big Easier” cannot be combined with any other plan or package that
includes discounted monthly exchange access line service and features.

Additional business access lines and locations may be added by the customer
during the term agreement. New lines and locations will be counted toward
the multi-state revenue requirement. All nonrecurring charges will be
waived for new installations.

If the customer does not maintain a 12-month rolling average spending level
of at least $750,000 for local voice services with AT&T, the customer will
no longer qualify for the promotional rate and will revert to the
applicable individually tariffed rates shown in this Catalog and the IURC
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GENERAL {(cont‘'d)

PROMOTIONAL OFFERINGS (cont'd)

“Big Easier” Promotion (cont’d)

Upon expiration of the term agreement, if the customer does not select a
new term agreement with AT&T, the rates for each AT&T Indiana component of
the "Big Easier” promotion will revert to the applicable individually
tariffed rates shown in this Catalog and the IURC No. 20 Tariff. Customers
may renew or extend this agreement for a new term period (at any time prior
to the expiration of the term) as long the total term period is 2 years or
longer.

Customers who terminate their entire service prior to the 2-year term
commitment will be assessed termination charges equal to 50% of the monthly
recurring charges for each business exchange access line currently under
the term agreement in AT&T Indiana times the number of months remaining on
the term.

Termination charges do not apply if during the term agreement: 1) the
customer upgrades to another AT&T local access line discount plan with a
term equal to or greater than the term period remaining on the “Big Easier”
term agreement, and 2) the minimum monthly revenue local voice service
commitment is equal to or greater than that of the “Big Easier” package.

Customers may move or disconnect entire locations without incurring
termination charges, as long as the minimum monthly revenue commitment is
maintained.
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GENERAL (cont’d)
PROMOTIONAL OFFERINGS (cont'd)
(D)
|
(D)
“Big Eagier” Promotion (M)

A promotional offer will be available to all Carrier’s eligible business
customers from August 15, 2006 through November 30, 2006. Carrier'’s
eligible business customers will receive a single monthly recurring rate of
$25.92 for each of their exchange access lines, including Caller ID
(without name) and rotary hunting, if they agree to a 2-year term
commitment.

The Carrier’s customer must be an existing Carrier’s customer who spent at
least $589,050 during the previous month for local voice services for all
eligible business locations in AT&T Indiana, AT&T Arkansas, AT&T
California, AT&T Connecticut, AT&T Illinois, AT&T Kansas, AT&T Michigan,
AT&T Missouri, AT&T Nevada, AT&T Ohio, AT&T Oklahoma, AT&T Texas and AT&T
Wisconsin, collectively.

The Carrier’s customer must subscribe to Business Flat Rate Local Exchange
service (1FH) to be eligible for the “Big Easier” rates shown above.

The Carrier’s customer must include all business access lines in existing
or new locations added during their term in all thirteen of the above
listed states under the “Big Easier” plan.

A Carrier’s customer must have 50 lines or less per location for all
locations in all thirteen of the above listed states to be eligible.

"Big Easier” cannot be combined with any other plan or package that
includes discounted monthly exchange access line service and features.

Additional business access lines and locations may be added by the
Carrier’s customer during the term agreement. New lines and locations will
be counted toward the multi-state revenue requirement. All nonrecurring
charges will be waived for new installations.

If the Carrier’s customer does not maintain a 12-month rolling average

spending level of at least $589,050 for local voice services with the
Carrier, the Carrier’s customer will no longer qualify for the promotional

rate and will revert to the applicable individually tariffe wn in (N)
this Catalog and the IURC No. 20 Tariff. E‘ ? I ‘?ED
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GENERAL (cont’d)

PROMOTIONAL OFFERINGS (cont'd)

“Big Easier” Promotion (cont’d)

Upon expiration of the term agreement, if the Carrier’s customer does not
select a new term agreement with the Carrier, the rates for each component
of the “Big Easier” promotion will revert to the applicable individually
tariffed rates shown in this Catalog and the IURC No. 20 Tariff. Carrier’s
customer may renew or extend this agreement for a new term period (at any
time during or after the expiration of the term) as long as the total term
period is 2-years or longer.

Carrier’s customers who terminate their entire service prior to the 2-year
term commitment will be assessed termination charges equal to 50% of the
monthly recurring charges for each business exchange access line currently
under the term agreement in AT&T Indiana times the number of months
remaining on the term.

Termination charges do not apply if during the term agreement: 1) the
Carrier’s customer upgrades to another local access line discount plan with
a term equal to or greater than the term period remaining on the “Big
Easier” term agreement, and 2) the minimum monthly revenue local voice
service commitment is equal to or greater than that of the “Big Easier”
package.

Carrier’s customers may move or disconnect entire locations without
incurring termination charges, as long as the minimum monthly revenue
commitment is maintained.
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